
For each group needs, wants, expectations and drivers differ – both towards 
electricity usage as well as towards their power company.

Dimensions of interest
- the degree to which they choose to engage with their power company
- whether they prefer to stay loyal or like to shop around
- how freely they use electricity or how careful and mindful they are of how much they use

There is no such thing as “THE” electricity customer but we 
have identified 7 personality groupings.

Personality is key
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BUDGET DRIVEN

“It’s just a case of managing 
really. I can’t pay all my bills at 
once so I take the most urgent 

ones first.”

14%
OPEN TO OFFERS 

SEARCHERS

“I monitor our use on the app 
– it was the main reason I chose 

my power company – and the fact 
they were cheapest, of course.”

10%

GREEN  
CONSERVATIONISTS

“I try to live off the grid as much as possible, 
but prefer to use a sustainable energy 

supplier in those times when I need to.”

5%

LOYAL USERS

“I’ve been with my 
power company for over 

20 years.”
22%

EASY EATERS

“I don’t care.  Like, I really, 
really don’t care.”17%

HIGH RISK 
REGRETTERS

“I’d love to save money 
on power but I can’t control 

what the kids do.”
18%

LOVE THE NEW

“I got rid of the hybrid 
as soon as e-cars 

became a reality.  And I 
was first in the street to 

get solar.”

14%


